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Name: Joseph Mak
Title: Customer Service Professional
Company: ABC Corporation Limited
Years of Service in industry: 3
Type of support: Inbound and Outbound Support

Dear APCSC,

After hearing about your CRE Awards program, | fielvas appropriate for
me to enter this award since | have been workingpénservice industry for
over 3 years and have won several internal awaoisperformance and
also employee of the month. Please kindly notetiiaehed certificates for
your reference.

| am aware of the highly challenging criteria fdwet individual selection
process and | am confident that my experience amglice skills will
certainly be competitive to others who are currgrghrticipating in this
award.

My responsibilities at work are very important teetcompany, since | am
the first point of contact for our customers. Witfs in mind, it is important
that | project a professional image whilst represeg my company as well
as to provide complete customer satisfaction attiales.<...continue to
explain and elaborate as necessary>

I'd also like to share with you a recent enjoyaleeperience with a
customer who had a problem, which | was able toluesto the customers
complete satisfaction. Initially, the customer wgsite upset about
<explain a particular case or experience that wasj@rable>. They had
been trying to resolve the problem for some tinoé with no success. Since
the problem required a high degree of authorityyds able to provide a
solution since our company provides frontline emgroment. This enables
me to make strategic decisions and to reach aisoldast. <..continue to
explain and elaborate as necessary

The perception of good customer service is quitgasgt to me, I'd also
like to share with you the important values of oostr service and how |
can utilize these values in order for me to prowidasistent service quality
to our customers. <explain a little about the values of customer sewi
and best practices. Continue and elaborate as neags>

Thank you for giving me the opportunity to sharéhwiou my experience
and thoughts on Customer Relationship Excellence,

Sincerely,
<Name of Applicant>
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There is no limitation one company can apply. Yesach of you premise
is applying as one company, each premise can &pdyegories separately.

7
( (
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)

If each premise is planning to enrol and to recéineeCRE Awards
separately, each premise should apply independastbne company. The
fee will be HK14,000 for first category for eacteprise and HK7,000 for
additional category.

In order to apply for the Outstanding AchievemamtG@RE Awards, a
comprehensive assessment is required for addit®@alrporate Categories
to qualify for enrolment for the grand award.
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